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2010 General Rates and Dimensions
Rate Base: 1,650,000	
4-Color

Full Page	 $162,000

2/3 Page	 $127,175 

1/2 Page	 $103,400

1/3 Page	  $70,285 

Black & White

Full Page	 $129,875 

2/3 Page	 $102,130 

1/2 Page	 $82,705

1/3 Page	 $56,235 

Covers

Cover 2	  $194,400 

Cover 3	 $178,200 

Cover 4	 $210,600
Rate Card #33. Effective January 2010 Issue.

All files must be clearly identified with corresponding 
proof to exact size, incorporating all final versions of 
color and type. Indicate publication name, issue date and 
advertiser name on the disk.
Digital files must be correct size with no extra image. All 
crop and register marks must be ½” outside the trim of the 
magazine.
All type must meet GAA/SWOP specifications for size & 
thickness.
All reverse type must incorporate spreading in undercolors 
where applicable.
Screen ruling: 150-linescreen for covers, 133-linescreen for 
body.
Total area coverage: Minimum 280% total 4/c density for 
blacks. Maximum density is 300%
Minimum ink density each printing color recommended: 
5%
Minimum line rule thickness required: .5pt overprinting, 
non-screened
Minimum image resolution: 300 dpi
Send all production materials to: 
Katie Klosterman, Production Manager 
One Park Avenue, 3rd Floor 
New York, NY 10016 
Phone: 646-521-2808, Fax:  212-743-6610 
kklosterman@amilink.com

Advertising Offices

General Advertising Policy
Rates are subject to change without notice and are based 
on receipt by Publisher of complete offset film and proofs 
in compliance with SHAPE mechanical specifications. 
Materials are to be supplied by due dates shown on this rate 
card, or by extended dates officially granted by Production 
Manager. Additional work required to convert artwork to 
film will be billed at cost plus service charges, but Publisher 
retains right to reject such artwork if there is insufficient 
time to submit proof for advertiser‘s approval before 
materials are required. SHAPE does not accept advertising 
for tobacco products. Commission to recognized agencies: 
15%. Pre-payment required on all orders not approved 
for credit. Payment terms: Net 30. Past due accounts are 
subject to 1.5% monthly service charge. Publisher reserves 
right to reject advertisements that do not comply with 
SHAPE editorial policy. AMI accepts Checks, Money 
Orders, Wire Transfers, Visa, MasterCard and American 
Express. 

Late Advertising
Publisher may be able to accept full-page or spread 
advertisements after closing dates on a “space available” 
basis, with the understanding that such advertisements 
will be positioned in the magazine solely at Publisher’s 
discretion.

MARKETPLACE Dimensions
1/6 vertical	 2.125" x 4.625"
1/6 horizontal	 4.375" x 2.25"
1/12 square	 2.125" x 2.25"
1/3 vertical	 2" x 9"
1/2 horizontal	 6" x 4.5"

Mechanical Requirements
Printing Process: Web Offset.
Binding Method: Perfect Bound.
Regionals: Full A/B Splits AND Half Run A/B Splits: 
Available. Please speak to your Shape sales representative.
Inserts: Full-size supplied inserts are charged at black and 
white open rate per side, e.g. a single-sheet is charged as 
two black and white pages. Magna-strip binding extra. 
Card inserts measuring smaller than a half page are 
charged at one-half the open rate per side, e.g. a Business 
Reply Card measuring 4" x 6" is charged as one black and 
white page. Inserts smaller than a full-page are acceptable 
only with a full page backup ad. Specifications, quantities, 
shipping information, etc., for all inserts will be supplied by 
Production Manager after space is scheduled. All supplied 
inserts must be reviewed by the Production Department to 
determine bindery charges and whether the inserts meet 
our manufacturing specifications. Rates and production 
charges for booklets and other special formats available 
upon request from the V.P. of Sales Operations.

Material Specifications
Preferred Material: Digital Files
Colors: CMYK (no pantone or spot color, no 4/c black type)
Digital Files: PDF (with imbedded fonts) and PDF x/1a 
only. 
Platform: Mac 
Accepted Media: CD, DVD
Proofing: 1 GAA/SWOP color accurate certified proofs
No native applications accepted.
All digital files must conform to SWOP standards.

NEW YORK 
One Park Avenue  
10th Floor 
New York, NY 10016 
Phone (212) 545-4800

LOS ANGELES 
6420 Wilshire Boulevard  
15th Floor 
Los Angeles, CA 90048 
Phone (323) 658-2001

CHICAGO 
444 North Michigan Avenue 
Suite 400 
Chicago, IL 60611 
Phone (312) 396-8000

DETROIT  
1307-C Allen Drive 
Troy, MI 48083 
Phone (248) 588-1720 x215

SAN FRANCISCO  
147 Ricardo Avenue 
Piedmont, CA 94611 
Phone (510) 547 2776 

AdVERTISement Dimensions
Book Trim	 7.75" x 10.5"

UNIT SIZE	 SAFETY*	 TRIM	 BLEED	N ON-BLEED

Full Page	 7" x 9.75"	 7.75" x 10.5"	 8" x 10.75"	 6.75" x 9.5"
1/2 Page, vertical	 3" x 9.75"	 3.75" x 10.5"	 4" x 10.75"	 3.5" x 10"
1/2 Page, horizontal	 7" x 4.375"	 7.75" x 5.125"	 8" x 5.375" 	 7" x 4.875"
1/3 Page, vertical	 1.875" x 9.75"	 2.625" x 10.5" 	 2.875" x 10.75"	 2.25" x 10"
2/3 Page, vertical	 4" x 9.75"	 4.75" x 10.5"	 5" x 10.75"	 4.25" x 9.5"
1/3 Page, square	 3.875" x 4.125"	 4.625" x 4.875"	 4.875" x 5.125"	 4.625" x 4.875"
1/2 Page digest	 3.875" x 6.25" 	 4.625" x 7"	 4.875" x 7.25"	 4.125" x 6.5"
2-Page Spread	 14.75" x 9.75"**	 15.5" x 10.5" 	 15.75" x 10.75"**	 14.5" x 9.5"**
1/2-Page Spread	 14.75" x 4.375"**	 15.5" x 5.125"	 15.75" x 5.375"**	 14.5 x 4.625"**

*.375" safety from all trim edges, **.75” total gutter safety on spreads



A. Terms and Conditions. Insertion orders are offers to 
purchase space from Publisher and shall not constitute 
binding contracts until accepted by Publisher. Upon 
such acceptance by Publisher (in its sole and absolute 
discretion) there shall exist an advertising contract 
between the advertiser (or its agency, if the insertion 
order was submitted by an agency) and Publisher 
which advertising contract shall be subject to the terms 
and conditions of this rate card. Neither advertiser 
nor its agency may withdraw or cancel any contract or 
insertion order on or after the closing date of the issue 
for which insertion is requested. Only those terms and 
conditions set forth in this rate card are binding upon 
Publisher. No terms or conditions that conflict with the 
provisions of this rate card (including but not limited 
to the terms and conditions contained in any insertion 
order) shall be binding upon Publisher, unless agreed 
to in a writing signed by an authorized representative 
of Publisher.

B. Acceleration. Contracts must be completed within 
one year from date of first insertion. If advertiser or 
its agency breach or are in default of any contract, 
Publisher shall have the right, upon written notice to 
advertiser or its agency, to accelerate payment of all 
obligations payable to Publisher under all contracts, so 
that the entire amount for the remaining term of the 
contract(s) shall become immediately due and payable, 
without any obligation on the part of Publisher to 
mitigate damages. The foregoing is in addition to, and 
not exclusive of, any other rights or remedies available 
to Publisher.

C. Rate Adjustments. Rates are subject to change 
without notice. Insertion orders and contracts may 
be canceled when a change in rate becomes effective 
without a short rate penalty charge, if the space used 
up to the date of cancellation has been in accordance 
with applicable frequency discount rates. Short rate 
will apply if advertiser or its agency has not earned the 
billed rate at the end of the applicable period. Rebate 
will be made at the end of the applicable period if 
advertiser has used sufficient additional insertions to 
earn lower rates.

D. Representations and Warranties. Each of adver-
tiser and its agency (if any) represent and warrant to 
Publisher that: (i) the agency is the duly authorized 
agent of advertiser; (ii) advertiser and its agency shall 
be jointly and severally liable for all charges of and 
other obligations to Publisher arising hereunder; (iii) 
the content or subject matter of any advertisement 
does not, and if published shall not, violate or infringe 
the rights of any third party, including not limited to 
trademark, service mark, trade dress, copyright, moral 
rights and any other personal or proprietary right; (iv) 
the content or subject matter of any advertisement does 
not, and if published shall not, contain any material 
that is obscene, defamatory, libelous, violative of any 
third party’s right of privacy or publicity or otherwise 
in contravention of the law or the rights of any person 
or entity; (v) in connection with each advertisement, 
advertiser and its agency have obtained all neces-
sary rights, permissions, consents and authorizations, 
including but not limited to the right use the names, 
images and/or likenesses of living persons, all copy-
righted or trademarked material, and any testimonials 
submitted by or on behalf of the advertiser; (vi) each 
of advertiser and its agency are duly organized and 
validly existing entities and have taken all necessary 
action to authorize the execution and delivery of the 
insertion order; (vii) the insertion order has been duly 
executed and delivered and constitutes a legal, valid 
and binding obligation of advertiser or its agency, 
enforceable against each of advertiser and its agency in 
accordance with its terms; and (viii) all of the forego-
ing representations and warranties shall be true and 
correct each time advertiser or its agency submits an 
insertion order and each time Publisher publishes an 
advertisement for advertiser or its agency.

E. Limitation of Liability. Publisher shall have no 
liability for errors in key numbers, pubset type, free 
information numbers or advertisers index. Publisher 
shall have no obligation or liability for any change 
in any advertisement requested after the applicable 
closing date. Publisher shall have no liability for repro-
duction quality of advertising print materials which 
fail to meet the mechanical requirements stipulated in 
this rate card. Mechanical requirements not specifically 
stipulated in this rate card must conform to the Rec-
ommended Specifications for Web Offset Publications 
(SWOP). Positioning of advertisements is at the sole 
discretion of Publisher, except where specific positions 
are agreed upon separately and in a writing signed by 
an authorized representative of Publisher. Publisher 
shall have no liability to advertiser or its agency as a 
result of any failure to publish or circulate all or any 
part of an issue or otherwise fulfill an insertion order 
as a result of any event beyond Publisher’s control, 
except to publish the advertisement in a subsequent 
issue or refund any amount previously paid in respect 
of such advertisement. Publisher’s liability, if any, for 
any act, error or omission shall not exceed the cost of 
space ordered or occupied by Publisher’s error, which 
shall be the sole remedy available to advertiser and its 
agency, and Publisher shall not, in any event, be liable 
for any consequential or other damages including, but 
not limited to, lost income or profits.

F. Advertising Materials. All advertising materials will 
be destroyed after one year unless Publisher receives 
from advertiser or its agency a written request that 
such materials be returned or shipped to a third party, 
at the requesting party’s sole liability, expense and risk. 
Publisher does not guarantee the condition of returned 
materials and advertiser or its agency should take all 
precautions they deem necessary in order to protect or 
insure the materials provided to Publisher.

G. Rejection of Advertisement. Publisher reserves 
the unrestricted right, in Publisher’s sole discretion, 
to reject any advertisement at any time after receipt 
of advertising materials, regardless of whether such 
advertisement has already been accepted for publica-
tion and/or previously published. Rejection of an 
advertisement by Publisher shall not constitute a 
breach of contract between Publisher and advertiser or 
its agency. 

H. Cancellation of Advertisement. Publisher reserves 
the unrestricted right, in Publisher’s sole discretion, 
to cancel any insertion order or advertisement at any 
time, for any reason, regardless of whether such inser-
tion order or advertisement has already been accepted 
for publication and/or previously published. If Pub-
lisher elects to cancel any insertion order or advertise-
ment, Publisher may, in its sole discretion, elect to (i) 
publish such advertisement in a subsequent issue or 
(ii) refund any amount previously paid by advertiser 
or its agency to Publisher in respect of the canceled 
advertisement.

I. Indemnification. The advertiser and its agency 
hereby jointly and severally indemnify, defend, release 
and hold Publisher and its officers, directors, employ-
ees, agents and affiliates harmless from and against any 
and all losses, liabilities, damages, expenses and costs 
(including but not limited to attorney fees), arising 
from or in connection with any allegation that (i) any 
representation or warranty made herein shall prove to 
have been incorrect, incomplete or misleading in any 
respect on or as of the date made or deemed made; (ii) 
the content or subject matter of any advertisement vio-
lates or infringes the rights of any third party, includ-
ing not limited to trademark, service mark, trade 
dress, copyright, moral rights and any other personal 
or proprietary right; and (iii) the content or subject 
matter of any advertisement is obscene, defamatory, 
libelous, violative of any third party’s right of privacy 
or publicity or otherwise in contravention of the law or 
the rights of any person or entity.

 

J. Insurance. Upon request, Advertiser shall provide 
to Publisher evidence of adequate liability insurance 
supporting Advertiser’s obligations hereunder and 
shall, upon Publisher’s request, name Publisher as an 
additional named insured. Said insurance shall remain 
in effect, with all premiums paid in a timely manner 
by advertiser, from the date that the particular adver-
tisement is published to the date that any suit or claim 
against Publisher or its affiliates shall have been barred 
by an applicable statute of limitations. 

K. Jurisdiction. All contracts, insertion orders and 
advertisements placed by advertiser or its agent with 
Publisher shall be governed by and construed in accor-
dance with the laws of the State of California, without 
regard to conflict of law principles. Any controversy 
arising under this Agreement shall be adjudicated 
before a state or federal court of competent jurisdiction 
located in Los Angeles County, California, and each of 
Publisher and advertiser and its agency (i) accepts, gen-
erally and unconditionally, the exclusive jurisdiction 
of such court and any related appellate court, and irre-
vocably agrees to be bound by any judgment rendered 
thereby in connection herewith, and (ii) irrevocably 
waives any objection it may now or hereafter have 
as to the venue of any such suit, action or proceeding 
brought in such a court or that such court is an incon-
venient forum.

L. Assignment. Neither advertiser nor its agency shall 
resell, assign or transfer any insertion order, in whole 
or in part, without the prior written consent of Pub-
lisher. Any assignment in violation hereof shall be null 
and void ab initio.

M. Waiver, Cumulative Remedies. No failure or delay 
in the exercise of any right, remedy, power or privilege 
hereunder shall operate as a waiver thereof; and no 
single or partial exercise of any right, remedy, power or 
privilege hereunder shall preclude any other or further 
exercise thereof or the exercise of any other right, 
remedy, power or privilege. The rights, remedies, 
powers and privileges herein provided are cumulative 
and not exclusive of any rights, remedies, powers and 
privileges provided by law or in equity

N. Enforceability. If any term or condition herein is 
found to be invalid, unlawful or unenforceable to any 
extent, such term or condition shall be excluded here-
from, and such term or condition shall continue to be 
valid and enforceable in all other respects to the fullest 
extent permitted by law.

O. Force Majeure. Publisher shall be excused from any 
delay or failure in its performance hereunder caused 
by any act of God, fire, flood, war, civil disturbance, 
sabotage, terrorism, national disaster, disputes with 
organized labor or other acts of third parties beyond 
Publisher’s control.

P. Entire Agreement. The terms and conditions set 
forth herein constitute the sole and entire agreement 
between Publisher, advertiser and its agency with 
respect to the subject matter hereof and supersedes all 
prior agreements, promises, proposals, representations, 
understandings and negotiations, whether written 
or oral, between the such parties with respect to such 
subject matter.

Q. Modification. No modification, amendment or 
supplement to any provision of these terms and condi-
tions shall be binding upon Publisher unless made in 
writing and duly signed by Publisher.

Contract and Copy Regulations

Published monthly by

Weider Publications, LLC

21100 Erwin Street

Woodland Hills, CA 91367

Member:

Audit Bureau of Circulations


