READERS

Shape Demographic Profile

% COMP. INDEX AUD. (000)

18-34 44.8 153 2,362
18-49 87.7 152 4,624
25-49 719 158 3,792
25-54 78.0 142 4,114
Median Age 36.8

College Educated 81.2 145 4,281
College Graduate 41.1 154 2,167
Professional/Managerial 38.0 167 2,004
Employed 78.8 141 4,156
$50,000+ 75.6 137 3,987
$60,000+ 69.6 147 3,668
$75,000+ 58.9 160 3,106
$100,000+ 40.7 172 2,147
Median HHI $87,237

Married 55.2 104 2,911
Single 31.0 136 1,635
Any Kids 55.9 133 2,946

Source: MRI Fall 2009, based on total women.



Shape vs. The Young Women's Set
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READERS
Shape Psychographic Profile

" LIKE TRYING NEW THINGS." "LOOKING GOOD AND SEEKING THE UTMOST
ATTRACTIVE APPEARANCE IS EXTREMELY IMPORTANT."
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"ASPIRING TO GET AHEAD IS “MAINTAINING A LONG-TERM COMMITMENT TO
EXTREMELY IMPORTANT.” FRIENDS AND LOVED ONES IS EXTREMELY IMPORTANT.”
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Source: MRI Spring 2009 based on total women 18-49. VALS based on Fall 2008.
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Source: MRI Fall 2009, based on total women.

READERS

A Loyal, Unduplicated Audience
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